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RESTAURANT MARKET REVIEW

Restaurant consumer market in Phnom Penh has
grown fast in recent years thanks to the rise of middle class
and fast-changing lifestyles of the urban population.

The exact number of restaurants and other types of
eating establishments is unknown because many of them
are informal and not available in any formal directories.
However, according to National Institute of Statistics, the
number of restaurants was 401 in 2008, and reached 496 in
2009. In 2013, the total number of restaurants reached 952
at the average growth rate of about 20% year over year
(National Instiute of Statistics, 2014). These counts could
be referred to the number of restaurant brands, since other
sources indicate a larger number of restaurants operating
throughout Phnom Penh.

The other source, Yellow Pages Cambodia, listed a
total of 1762 restaurants and other types of eating
establishments in Phnom Penh and 2990 restaurants
throughout Cambodia as of 2014. By 2015, Yellow Pages
updated its directories, showing a list of 2180, including all
types of restaurants and eating houses.

Number of Restaurants Operating in Phnom Penh (No. of
Establishments)
sz_ill-scale food shop
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2008 401 5,155
2009 496 8,773
2010 551 6,573
*2011 661 Unknown
*2012 793 Unknown
*2013 952 Unknown

Source: Commune Database Online
(*) Figures of 2011 to 2013 were estimated by Park Café, based on the model in
past three years.

Based on the directories on Yellow Pages Cambodia
(Restaurant Directories, 2015), there are 10 major
restaurant categories, except two types of categories owned
by guesthouses and hotels. The number of individual
restaurant outlets, with different brands, listed in early 2015
was 2,180.

The huge amount of increase of restaurants this year
was due to the entry of AEON late last year, resulting in
more than 70 eating establishments.

The majority of restaurants were classified under the
categories of Khmer food restaurants, with the number of
686 individual outlets, followed by that of cafés and coffee
shops with the number of 501.

The secondary market dominant category was
Western-cuisine oriented restaurants, with the number of

422 individual restaurant outlets.

The rest of restaurants under other categories, when
combined, counted about 1,150 individual restaurants.

Categories of Restaurants and Other Types of Eating
Establishments in Phnom Penh (Listed on Yellow
Pages Cambodia)
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DRIVERS OF RESTAURANT CONSUMPTIONS

With difference diversity of the population, Phnom
Penh boasts more than 2 million people, living and working
there. With many more major drivers of restaurant market,
the growing number of population could lead to an increase
of restaurant consumptions.

= Khmer
= Cafés/Coffee Shops
= Western
= Bar/Pub
= Green & Bubble Tea
= Japanese
= BBQ
= Chinese
Sea Food
= Asian
Guesthouse
Hotel

Emerging Middle Class

Middle class population rises, as GDP per capita has
been rising gradually, reaching US$1,130 (Xinhua Daily,
2014), compared to about US$ US$783 in 2010 (The
World Bank), while Cambodia was predicted by
International Monetary Fund (IMF) to reach 7.2% of GDP
growth rate in 2014 (Sophirom, 2014).

The middle class population within urban areas,
especially Phnom Penh has risen gradually. According to a
recent study by Park Café, 13% of the professional
population in Phnom Penh City earned more than US$600
to US$1,000 per month, and another 6% of the population
earned more than US$1,000 to US$2,000 per month (Seiha,
Restaurant Consumer Survey 2014, 2014).

GDP per Capita (US$) from 2000 - 2014,

Cambodia

1500 20%
1000 10%
500 0%
o+ + -10%

O d AN M S 1D ©W I 0 OO O 4 N M <

O O O O O O O O O O o o d o <

o O O o O O O O o O O

N N N N NN N_ AN N NN NN &N N N N

GDP per capita Change (%)

Source: Data of World Development Indicators, The World Bank

Improved Lifestyle

The improvement of lifestyle of the urban population
plays a crucial role in the growth of consumer-based
market such as ones in restaurant and retail sectors. The
early starting of shopping malls such as Soriya
Supermarket and Sovanna Shopping Mall has led to the
change of consumer behavior. Today, there are many
notable shopping complexes that not only offer retails but
also are home to food and beverage establishments, to
respond to the rapid change of consumer shopping and
dining behavior.

Rise of Economic-Driven Population
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Cambodian population aged between 15 and 30
comprises of 36%, and those with the ages between 15 and
54 comprise of 59% of the total Cambodian population in
2014 (Factbook, 2014). These age groups play an active
role in economic drivers, and restaurant industry is one of
the examples that have been driven by these age groups.

Trendy restaurants, such as fast food chains, cafés and
trendy soft drink outlets, have been remarkably driven by
young population between the ages of 15 and 30, as these
groups, who prefer testing something new, are active and
major consumers of restaurant and other consumer goods
and services. With the increased influences of the Western
and Eastern countries, young population has adopted
foreign cultures so quickly, resulting in a change in
shopping, consumptions, and dining behavior.

Growing Disposable Incomes

Despite a strong consumer purchasing power, the local
disposable income is low if compared to the developed
world.

The disposable incomes are those left after taxes and
basic expenditure such as foods and basic needs and could
be potentially spent for other goods and services out of
necessity. For disposable income per capita per month,
Phnom Penh’s population has the highest rate, reaching
US$136 per month in 2013, while in the last 4 years it was
US$102. With the indicated figure, the Capital has an
estimate of US$200 million to US$300 million per month
for lifestyle and several other consumer goods and services
beside the basic ones.

Disposable Income by Area (Average Value per
Month per Capita)

= Cambodia =Phnom Penh Other Urban = Other Rural
$102 $106 $100 $107 $136

. 539 | $49 $49 $56 $66
2009 2010 2011* 2012* 2013*

(*) Preliminary results
Source: National Institute of Statistics; Graphed by Park Cafe

Food Consumptions

Consumptions of foods and related products are one of
the highest expenses by the local population. Not only the
expenses are on basic foods, but also are restaurant
consumptions intended for lifestyle activities such as
dining out in restaurants, shopping complexes, resorts and
many other touristic areas.

Food Consumtion by Area (Average per Month, in
million US$)
= Cambodia = Phnom Penh Other urban = Other rural
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Source: National Institute of Statistics; Graphed by Park Cafe
In Phnom Penh, average consumption of foods
reached US$86 million per month (appr. US$1,030 million
per year) in 2013, while the other urban areas as combined
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reached only US$68 million per month (appr. US$814
million per year) in the same year.

STUDY METHODOLOGY

The study of restaurant consumer market was
conducted in the second quarter of 2014. The study took
991 sample subjects to examine the consumer behavior of
dining and meal consumptions amongst white-collar
population. The locations of the subjects for the study are
within Phnom Penh, involving 15 communes throughout
many districts of Phnom Penh.

Sampling of the Subjects
The selection of the samples was conducted using a

combination of simple random and quota sampling
techniques. The total sample size of the study is 991
respondents across different sectors to represent
approximately 600,000 of white-collar workers in private
and governmental sectors (National Institute of Statistics,
2013), with the confidence limit of 5% and expected
frequency of 70%. Among the respondents taken in the
study, the percentage of male subjects was 58%, while that
of the female was 42%. Almost all the subjects chosen for
the study were white-collar professionals.

Statistical Analysis

Data collected from the survey was entered into statistical
software Epi Info 7 and the analysis was made using its
classic analysis module. Excel was used primarily for the
design of graphs and diagrams.

MARKET SIZE OF TYPICAL MEALS

It is hard to estimate the total value of restaurant
consumer market among general population in Phnom
Penh. However, the study could come up with a rough
estimate of the market value (including added values such
services and taxes) among white-collar population at
US$1.56 million per day.

Breakfast Meals

An estimated value of breakfast meals (with added
values) was US$0.81 million each day, and share of market
value of low-range segment accounted for 84% of the
white-collar population, with a value of US$0.52 million.
While mid-range segment accounted for 14% with a value
of US$0.22 million, the high-end range accounted for only
2% with an estimated value of US$0.07 million.

Restaurant Consumer Market Values in Phnom Penh amongst
Active White-Collar Population (Estimate, per day, with added-
values such as services and taxes; in US$ million)*

Breakfast Lunch Other
Range of Market (Us$ (%) (Us$ (%) Meals
Segments Million) Million)

Low-Range
($1.25 - $3) 0.52 84 0.38 76 N/A
Mid-Range
(3.25 - $10) 0.22 14 0.26 22 N/A
High-End Range
(>510.25) 0.07 2 0.08 2 N/A
Total (per day) 0.81 100 0.72 100 N/A

*These figures are referred to restaurant consumer (dining-out) market values in Phnom
Penh in 2014, amongst white-collar workforce, by the estimation based on the number of
active paid-employed population of appr. 600,000 from private and public sectors and the
findings from Restaurant Consumer Survey by Park Cafe Food & Beverage Co., Ltd.

Lunch Meals
The similar estimate of the market value for lunch
meals (with added values) was US$0.72 million per day.
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The market share of low-range segment for lunch meals
accounted for 76%, with an estimated value of US$0.38
million. While mid-range segment accounted for 22% with
an estimated value of US$0.26 million, the high-end range
accounted for only 2% with an estimated value of US$0.08
million.

Food Consumptions in Phnom Penh (Market Value per Month)

All Population White-Collar Population (Added
(Non-Added Values) Values)
$86,400,000* $47,000,000**

(*) Figure from CSES 2014, National Institute of Statistics
(**) Estimate based on Park Café’s Restaurant Consumer Market Study in 2014

Food-Cost Rates in Restaurant Industry

Total food consumptions in Phnom Penh in 2013 were
recorded at 1,028 million per year (National Instiute of
Statistics, 2014), and those were non-value added at
restaurant level.

With the growing restaurant industry, packaging and
other services add more values to foods served in
restaurants and other related establishments. However, not
all food products being consumed by the population are
added with values at restaurant and other related
establishment levels, and therefore it is hard estimate the
overall values added to overall food consumptions.

Nonetheless, according to a range of restaurant
industry rate, values added to meals served in average
restaurants and other types of eating establishments are as
low as 60% and as high as 65% (Buckley). Food costs are
usually between 25% and 38%, while other costs such
labor are usually between 25% and 35%.

Therefore, values added to the industry range from
60% to 65%. With the assumption that total market size for
restaurant industry among white-collar consumers is
US$564 million per year, values added to the industry
annually is estimated roughly at US$338 million.

CONCLUSION

Restaurant industry has considerably grown in recent
years, reaching roughly 2,180 individual restaurants and
other similar establishments (Restaurant Directories, 2015).
The huge amount of increase this year was due to the entry
of AEON Mall late last year, bringing in more than 70
eating establishments.

Demand on High-Standard Dining

Although restaurant market environment is so
competitive now, with the rising demand of the middle
class for high quality meals and services, there are some
opportunities that seems beneficial to restaurateurs who
look to take another step to improve their offered food
products by raising the quality of services, food safety and
hygiene.

With the rising demand on well-established restaurants
and similar establishments offering fashionable dining
settings, especially among young active population
between 15 and 30 years of age accounting for 36% of
Cambodian population (Factbook, 2014), there is a good
potential for mid-to-high-end restaurants that aim to attract
the emerging middle class who prefer something new and
fashionable.

In the meantime, with a good amount of expense for
daily consumptions of restaurant products, being estimated
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at US$1.53 million among white-collar workforce, mid-
range restaurants are seen potential to attract an estimate of
US$0.48 million for morning- noon serving time,
according to the study findings.

Trendy Dining

Trendy restaurants, especially cafés and coffee-related
establishments have seen potential to attract trendy
population who prefers to meet their friends or colleagues
during meals (beside breakfast or lunch time), as this
accounts for 58% of the total visits, followed by 52% who
does this for business discussions during their meals.

For this reason, restaurateurs should look into room
for the improvement of the environment setting aiming to
attract trendy visitors.
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DISCLAIMER
Park Café Food & Beverage Co. Ltd. would like to inform that the information, including figures, statistics and
opinions, is that expressed by the author of this publication and does not reflect Park Café’s points of view. Therefore,
Park Café Food & Beverage does not guarantee or bear any responsibility for any failures pertaining to the information
contained herein.
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